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No. EXAM SUBJECT No. |Revatuarion
1 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication | i\/ERTISING & SALES PROMOTION 1020154 65
2 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |, r,\/ERTISING IN CONTEMPORARY SOCIETY | 1020158 59
3 (BS'EAN;”V'\IA)“('::'ITSOI';?;?AZ'SS Communication |0 =T AL MEDIA 1020206 30
4 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication 15, T AL MEDIA 1020216 49
5 (BS'EAN;”V'\IA)“('::'ITSOI';?;?AZ'SS Communication | 1e 1A PLANNING & BUYING 1020364 33
6 ?SQ‘N;”V'\I/')‘J('SSS‘??;?A'\QSS Communication | A \/ERTISING IN CONTEMPORARY SOCIETY | 1020366 30
7 ?S"é‘l'\/:'l/'\l/')‘?tcimg(fiésgdA'\g;S Communication |\, A bl ANNING & BUYING 1020366 25
8 ?SQ‘N;”V'\I/')‘J('SSS‘??;?A'\QSS Communication | A \/ERTISING IN CONTEMPORARY SOCIETY | 1020461 26
9 ?SQ‘N;”V'\I/')‘J('SSS‘??;?A'\QSS Communication |y, A Pl ANNING & BUYING 1020461 18
10 ?S"é‘l'\/:'l/'\l/')‘?tcimg(fiésgdA'\g;S Communication £\ reRTAINMENT & MEDIA MARKETING 1020560 34
11 zédq/%‘i“gmg??;‘gdggs Communication |\, A pl ANNING & BUYING 1020704 24
12 '(BSQN;”V'\I/')“('SSS??;?A'\;;S Communication | A\ /ERTISING IN CONTEMPORARY SOCIETY | 1020760 37
13 I(Bs'é‘mi”v'\l/')“('tcimg??;%dA'\é'gs Communication |50 AND MANAGEMENT 1020760 51
14 I(Bs'é‘mi”v'\l/')“('tcimg??;%dA'\é'gs Communication ) <\t AL MEDIA 1020839 56
15 I(Bs'é‘mi”v'\l/')“('tcimg??;%dA'\é'gs Communication ) <\t AL MEDIA 1021051 35
16 I(Bs'é‘mi”v'\l/')“('tcimg??;%dA'\é'gs Communication |50 AND MANAGEMENT 1021074 30
17 (Bé’é‘dq/'}ﬂ)%“ggg‘??;gdg\ggs Communication | pe+Aj| ING & MERCHANDISING 1021102 37
18 Zé},:”\,“,")“(“(fﬂg‘f?;gdﬁs"gs Communication |\, A pi ANNING & BUYING 1021187 13
19 (BSQM'”V'\I/')“('QES‘??;?A'\QSS Communication |\, A pi ANNING & BUYING 1021212 30
20 (BSQM'”V'\I/')“('QES‘??;?A'\QSS Communication | \/ERTISING & SALES PROMOTION 1021551 33
21 é’é‘d%’}g%ﬂgﬁg?}ggs Communication | pe+Aj| ING & MERCHANDISING 1021656 20
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22 (BSQN;”V'\IA)“('SITS‘TESEA“SSS Communication 10,0 Al MARKETING & ADVERTISING 1021765 30
23 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication 15, <\ T AL MEDIA 1022036 25
24 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication | p\/ERTISING & SALES PROMOTION 1022036 36
25 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication 150 AND MANAGEMENT 1022176 31
26 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication 15, <\ T AL MEDIA 1022222 30
27 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication 15, T AL MEDIA 1022296 31
28 '(Bs'é‘lv;”v'\l/')‘i'ggg‘f'gsgdA'\g;S Communication |y, A Pl ANNING & BUYING 1022296 10
29 '(Bs'é‘lv;”v'\l/')‘i'ggg‘f'gsgdA'\g;S Communication | A \/ERTISING & SALES PROMOTION 1022296 30
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out the
amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
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